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Background 

Berwick Downtown Vision Community Survey 

 

In March of 2013, the Berwick Downtown Vision Committee distributed a community survey to the town of 

Berwick.  The survey opened with four questions about residency, property ownership, business ownership, 

and age, followed by seven questions on specific aspects of Berwick’s current and future downtown.  

Questions five and six asked respondents to rate areas in need of improvement and desired types of 

development, respectively; these questions included space for comments.  Question seven was a yes/no 

question about riverfront access, and questions eight through eleven requested additional open-ended 

commentary.  

 

The committee mailed surveys to all Berwick residences and created an online version with Survey Monkey.  

Those interested in the online survey could find the link on the printed survey, the town website, and the 

committee’s Envisioning Downtown Berwick Facebook page.  Respondents using the printed surveys were 

encouraged to mail the survey (no postage required) to the Town Hall or drop it off at the Town Hall, Library, 

or Kennebunk Savings Bank. 

 

The Berwick Downtown Vision Committee collected all printed surveys.  To ease analysis of results, committee 

members manually transferred handwritten survey responses to the online version, such that all surveys are 

now documented on Survey Monkey.   

 

As of this writing, the survey has received a total of 515 responses.  The following report presents statistical 

summaries and an overview of sentiments expressed in the comments.   

 

These results have and will continue to inform efforts to develop a community vision for downtown Berwick.  

GLA consultants and the Berwick Downtown Vision Committee will describe this vision in a separate report, 

which will be incorporated into the town’s comprehensive plan. 
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Survey Question Summaries 

Question #1 

Are you a resident of Berwick? 

       

 

 

 

 

Question #2 

Do you own property in Berwick?  

  

 

 

 

 

 
 

Question #3 

Do you own a business in Berwick?  

 

 

 

 

 

 
 

Question #4 

Please indicate your age (optional). 

 

 

 

 

Resident? # % 

Yes 447 89.4 

No 55 11 

Property? # % 

Yes 413 82.3 

No 90 17.9 

Business? # % 

Yes 60 12.1 

No 436 88.1 

Age Range 
(years old) # % 

<20  12 2.5% 

21-30  39 8.2% 

31-40  92 19.3% 

41-50  87 18.3% 

51-60  97 20.4% 

>60 149 31.3% 

89%

11%

Are you a resident of Berwick?

Yes

No

82%

18%

Do you own property in Berwick?

Yes

No

12%

88%

Do you own a business in Berwick?

Yes

No

<20 yrs old
3%

21-30 yrs old
8%

31-40 yrs old
19%

41-50 yrs old
18%

51-60 yrs old
21%

>60 yrs old
31%

Respondent Age Groups
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Question #5 

How much do you feel Berwick needs improvement in the following characteristics? 
 

Characteristic* 
Total # of 

Responses 
Not at all Somewhat Strongly 

Not at all  
+ 

Somewhat 

Somewhat  
+  

Strongly 

Appearance of downtown 471 2.3% 17.0% 80.7% 19.3% 97.7% 

Downtown as a business center 464 7.8% 30.0% 62.3% 37.8% 92.3% 

Recreational opportunities 468 8.5% 37.6% 54.1% 46.1% 91.7% 

Environmental sustainability 461 8.5% 39.5% 52.3% 48.0% 91.8% 

Sense of community 464 4.7% 44.4% 51.3% 49.1% 95.7% 

Affordability 460 13.0% 38.0% 49.1% 51.0% 87.1% 

Public access to Salmon Falls River 470 14.0% 37.4% 48.7% 51.4% 86.1% 

Cultural character 443 12.0% 48.1% 40.4% 60.1% 88.5% 

Historic preservation 460 12.4% 49.8% 37.8% 62.2% 87.6% 

* Ranked here in decreasing order by “Strongly.” 

In Question #5, the vast majority (over 85%) of respondents believe somewhat or strongly in a need for 

improvement in all metrics surveyed.   

Five categories stand out with at least 90% of respondents expressing somewhat or strongly a need for 

improvement.  These are ordered below in decreasing order based on the percentage indicating a strong need 

for improvement.  However, note in Table 1 that Sense of Community ranks fifth by the “strongly” criteria, but 

second when considering the sum of “somewhat” and “strongly.” 

1) Appearance of Downtown 

2) Downtown as a Business Center 

3) Recreational Opportunities 

4) Environmental Sustainability 

5) Sense of Community 

Over 50% of respondents rate the remaining four categories either “not at all” or “somewhat” in need of 

improvement.  Nevertheless, even in these categories, the number of “not at all” responses is less than 15%.  

They are ranked below in decreasing order of the percentage of “strongly” responses. 

1) Affordability 

2) Public Access to Salmon Falls River 

3) Cultural Character 

4) Historic Preservation 
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It should be noted that this question is somewhat vague and may have been interpreted by respondents in one 

of at least three ways.  An answer indicating “need for improvement” could imply: 

1) The characteristic is lacking and could be improved.  However, this does not necessarily mean the 

respondent find the characteristic favorable and wishes to see it improved. 

2) The characteristic is lacking, and the individual believes he/she and/or the community would benefit from 

its improvement.  That is, the respondent wishes to see it improved. 

3) The characteristic may or may not be lacking, but the respondent believes it is important to either improve 

or retain at the current level.  That is, the respondent is not answering based on a desire for improvement, but 

based on priority or importance. 

Following the order listed in Table 1, the next section provides more detail based on comments from each 

category. 

Appearance of Downtown 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

471 2.3% 17.0% 80.7% 19.3% 97.7% 

 

While a few people seem unconcerned, the vast majority of responses indicate a strong distaste for the 

downtown appearance.  Respondents use adjectives such as “eyesore,” “ugly,” “embarrassment,” and 

“shabby.”  In particular, several people point to run-down buildings, trash-filled yards, and unattractive or too 

much signage.  The number one concern is the need to remove the Prime Tanning buildings and make that 

area more appealing.  

From a positive perspective, some note that the opportunity to remake the Prime property offers great 

potential for beautifying downtown.  Absent are any comments specifically criticizing the current line of 

storefronts, and at least one person notes the “current buildings look good.”  Some highlight an attractive 

Town Hall. 

Some comment on why it is important to give downtown a facelift: 

 Key to attracting business. 

 Sets the first impressions for people coming into town, since downtown is located directly on the 

Maine/New Hampshire border. 

Others have specific suggestions: 

 Remove Prime Tanning - this is a top priority for survey respondents. 

 Paint buildings 

 Clean up the area 

 Reduce or redesign signage 

 Improve sidewalks and walkability.   
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One wants a “quaint, welcoming entry.”  A few offer South Berwick as a desired model.  A park and even a 

town Christmas tree are suggested.  One would be “willing to pay more for a vibrant, attractive downtown.” 

Downtown as a Business Center 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

468 8.5% 37.6% 54.1% 46.1% 91.7% 

 

Responses demonstrate a general consensus that downtown needs more businesses, primarily as a way to 

relieve the tax burden and generate revenue within the town.   

At the same time, respondents express several concerns: 

1) Bordering tax-free NH may discourage both business owners and consumers, impairing the ability of new 

businesses to succeed in Berwick. 

2) Inviting too much business downtown evokes fear of:  

 Building up with chains or strip malls and losing the small town feel. 

 Creating traffic problems, where traffic is already congested. 

 3) Berwick will be need to avoid direct competition with similar types of retail in Somersworth or other 

immediate neighbors.  For instance, one person does not want to see second-hand or antique shops, where so 

many already exist in Somersworth. 

4)  Berwick should learn from the legacy of Prime Tanning and take proactive measures to prevent pollution 

from future development. 

5) New business needs to enhance, rather than detracts from, the appearance of downtown. 

What kind of business and other development would Berwick residents advocate?  Question #6 addresses this 

question more directly.  From Question #5 comments, some ideas include: 

 Restaurants, coffee shops 

 Mixed retail, small shops 

 Outdoor and farmers’ markets, eg. Colony Mill Marketplace in Keene 

 Gathering places 

 Venues to showcase local art, crafts, and agricultural products 

 Business park for medical/technology 

 Post Office (return to downtown) 

Berwick’s challenge is to create a unique business environment that does not suffer significantly from 

proximity to tax-free New Hampshire, but does capitalize on the town’s strengths.  Comments indicate a desire 

for development that reflects the small town, rural character of Berwick, creates a central place for community 

to come together, and provides an outlet for local talent, skill, and agriculture.   
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Recreational Opportunities 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

464 7.8% 30.0% 62.3% 37.8% 92.3% 

 

While a few respondents think we have enough or that recreation should take place outside downtown, 

overwhelmingly, comments recognize that too few recreational opportunities exist downtown, particularly for 

children.  Reinforcing the desire for greater sense of community (95.7% “somewhat” or “strongly”), 

respondents desire active and outdoor outlets, not only to improve their own quality of life, but to connect 

with other Berwick residents. 

Three main categories of recreation dominate the suggestions: 

1) Outdoor green space 

 Parks and open space 

 Hiking and biking trails 

 Walking and bike-friendly roads 

2) Riverfront enjoyment 

 Walking trails, eg. extend along river from South Berwick to Berwick 

 Kayaking 

 Fishing 

 Swimming 

3) Gyms and youth centers  

 YMCA, teen center 

 Improved recreation center/athletic facilities 

 Community pool 

 Skate park 

 Activities and trips 

Comments regarding recreation raise concern that our children do not have enough safe, healthy outlets for 

outdoor and fitness-related activities.  Children have “no place to go.”  In a town with many families, 

respondents not only desire, but feel a strong need for more family and kid-centered activities and gathering 

places. 

Environmental Sustainability 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

461 8.5% 39.5% 52.3% 48.0% 91.8% 
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The statistics show that the vast majority of respondents see a need for improvement in environmental 

sustainability.  Comments reveal that many prize the rural nature of Berwick as part of its identity and fear we 

are not only failing to proactively protect our environment, but that development is threatening the natural 

assets we have now.  Respondents call for less cutting of trees and clearing of land for housing developments, 

raise the issue of sprawl, and declare: “we’re not protecting our woods and waters!” 

Specifically, a few environmentally-minded ideas include: 

 Trash cleanup 

 Community garden 

 Sustainable and geothermal construction, including education on green building 

 Less clearing of land 

 Fish farm 

 No polluting heavy industry 

For most, environmental sustainability is very important.  Respondents recognize it as “top priority;” common 

sense (“who wouldn’t want it to be green?”); or opportunity, since we are “on the ground floor” and can 

incorporate sustainability into a fresh start.  A few are not clear on what “environmental sustainability” means.  

Others are either discouraged over the pollution created by Prime Tanning or acknowledge the opportunity for 

federal funding toward cleanup.  Finally, some do not wish to use tax money on environmental measures or 

worry that environmental restrictions would deter new industry. 

Sense of Community 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

464 4.7% 44.4% 51.3% 49.1% 95.7% 

 

On this subject, the comments are very consistent, and a clear consensus emerges.  Respondents are acutely 

aware of the absence of a downtown and its impact on community.  They lament the lack of a gathering place 

for families, kids, the elderly.  They note how rarely the town gets together.  They regret having to travel to 

other towns (eg. Dover, Portsmouth) to shop, go out to eat, and find entertainment.  Berwick residents feel 

disconnected, with no center where they can mingle and meet. 

Respondents would like a: 

 Community center 

 Town park 

 Town newspaper 

Another sentiment that arises under this category is discontent with conflict among town management and a 

negative attitude among some members of the community.  While the comments are vague, several suggest 

that town leadership and community participation needs to function with greater unity and cooperation. 
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Affordability 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

460 13.0% 38.0% 49.1% 51.0% 87.1% 

 

Some feel that Berwick is affordable as a bedroom or retirement community, especially compared to larger 

towns like Portsmouth.  However, most comment that taxes are much too high and that the town is becoming 

less affordable over time as taxes keep rising.  They also express that residents do not receive enough value for 

the taxes they are paying (“pay too much for what little is available”).  

The two most common remarks on affordability are: 

 Taxes are too high 

 Taxes are going up too quickly 

The frustration over taxes pervades other issues.  Respondents are concerned that taxes are causing people to 

leave town, or they themselves are considering moving.  They hope for more business to strengthen the tax 

base.  They resist changes and upgrades for fear that their taxes will go up even more.  Berwick residents feel 

desperate for tax relief. 

Public Access to the Salmon Falls River 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

470 14.0% 37.4% 48.7% 51.4% 86.1% 

 

Most respondents positively embrace the idea of having more access to the river.  Some enthusiastically call it 

a “great idea!”  One notes that greater use would encourage more appreciation and better care of this natural 

resource. 

Several suggest specific uses for the river: 

 Riverfront park 

 Swimming 

 Kayaking 

 Fishing 

 Enjoying the view 

Not all residents feel river access is advantageous or important.  Some question or wish to better understand 

the benefits.  For instance, one wants to know if it is safe to swim and how far it is possible to kayak.   
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In addition, respondents raise several concerns over river access: 

 A boat launch is undesirable; walk-in access is preferred (implied desire to discourage motorized boat 

traffic). 

 Financial resources would be better spent on more important issues. 

 The river is dirty. 

 The river is dangerous.  There may be liability issues. 

 This may not be successful without complementary efforts on the Somersworth side. 

 Access already exists. 

An over 85% showing in need of improvement (“somewhat” or “strongly”), combined with about 75% support 

for town purchase of riverfront land as river access in Question #7, indicate that Berwick residents are 

interested in more fully using and enjoying the Salmon Falls River.  However, comments acknowledge potential 

challenges in making this feasible. 

Cultural Character 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

443 12.0% 48.1% 40.4% 60.1% 88.5% 

 

The most common sentiments expressed under this category are: 

 Berwick has no culture and no downtown. 

 This characteristic’s meaning is unclear. 

One respondent mentions that the 300th celebration may help.  Another suggests doing more to recognize 

Franco-American and other cultures.  However, few offer ideas to enhance culture in Berwick.  Some possible 

reasons may be that respondents find the concept obscure or think it is less important than other 

characteristics.  Because most seem not to recognize culture as a present feature of life in Berwick, it may be 

difficult to imagine ways to cultivate it for the future. 

Historic Preservation 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

460 12.4% 49.8% 37.8% 62.2% 87.6% 

 

The main reaction to this characteristic is a question about what is historic in the town.  Respondents do not 

generally recognize history as a notable feature of Berwick.  However, some mention a few areas of historical 

relevance: 

 Town Hall 

 Methodist Church 

 Military 
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Some place little importance on preserving our history and are disinclined to allocate funds toward this goal.  

One states “history is not paying the bills.”  

Some acknowledge history as a source of character and meaningful to everyone, especially as education for 

children.  One says: “If we have historic buildings, we should cherish them.”  Several respondents request a 

dedicated place to house and showcase our history, such as the Town Hall or a separate building.  No one 

mentions the museum in the Town Hall, suggesting its presence is not well known.  
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Question #6 

At what level would you support these types of development in the village center? 
 

Development 
Total # of 

Responses 
Not at all Somewhat Strongly 

Not at all  
+  

Somewhat 

Somewhat  
+  

Strongly 

Public Commons (eg. open park, 
community garden, gazebo, 
greenways, access to 
walking/biking trails) 

475 7.8% 21.3% 70.9% 29.1% 92.2% 

Restaurants (eg. cafes, deli, bistro, 
bakery, dinner) 

467 5.1% 24.6% 70.4% 29.7% 95.0% 

Vendor Markets (eg. seasonal or 
year-round farmers’ markets, 
art/craft fairs) 

472 5.9% 25.6% 68.6% 31.5% 94.2% 

Small Retail (eg. grocery market, 
hardware) 

473 7.6% 32.1% 60.7% 39.7% 92.8% 

Specialty Retail (eg. kayaks/canoes, 
bikes, books, cards, pottery, 
antiques) 

467 10.5% 39.2% 50.5% 49.7% 89.7% 

Marina on Salmon Falls River (eg. 
boat docks, riverside 
walkways/benches) 

467 20.1% 30.0% 49.9% 50.1% 79.9% 

Wellness Center (eg. gym, sports 
complex, youth facility, yoga studio, 
nutrition programs) 

471 15.5% 38.9% 46.3% 54.4% 85.2% 

Light Industrial Manufacturing (eg. 
clothing, furniture, electronics, 
appliances, micro-brewery, 
specialty products) 

468 18.4% 38.2% 44.2% 56.6% 82.4% 

Cultural Center (eg. dance, art, film, 
music, photography, performing 
arts) 

468 19.2% 38.7% 42.1% 57.9% 80.8% 

Offices (eg. insurance, accounting, 
law, dentist/doctor, real estate, 
architecture) 

465 15.7% 47.1% 37.6% 62.8% 84.7% 

Educational Campus (eg. university 
extensions, vocational annex) 

462 22.3% 42.0% 35.7% 64.3% 77.7% 

Technology Parks (eg. computer 
software, medical furniture, 
electronics, appliances, research & 
development. 

464 23.9% 43.1% 33.4% 67.0% 76.5% 

Entertainment Venues (eg. movie 
theater, arcade) 

461 36.4% 41.0% 22.8% 77.4% 63.8% 

Residential Space (eg. upper-floor 
dwelling units) 

457 40.5% 39.4% 20.1% 79.9% 59.5% 

Large Retail (eg. chain/department 
stores) 

462 68.0% 20.8% 11.3% 88.8% 32.1% 

* Ranked here in decreasing order by “Strongly.” 
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Question #6 asks survey takers at what level they would support various types of development in the village 

center.  Four types receive an overwhelming show of support, with over 90% somewhat or strongly supported 

and over 60% strongly supported.  Ordered in decreasing rank by percent strongly supported, these are: 

1) Public Commons 

2) Restaurants 

3) Vendor Markets 

4) Small Retail 

In contrast, three categories fall at the bottom of the list, with over 35% of respondents saying they would not 

support this development at all and less than 25% strongly supporting it.  Ranked in decreasing order by “not 

at all,” these are: 

1) Large Retail 

2) Residential Space 

3) Entertainment Venues 

For the remaining eight categories, between about 75% and 90% of respondents indicate either somewhat or 

strong support of these types of development. 

Following the order listed in Table 2, the next section provides more detail based on comments from each 

category.  
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Public Commons 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

475 7.8% 21.3% 70.9% 29.1% 92.2% 

 

Of all types of development, public commons receives the highest degree of strong support.  Respondents 

note that this kind of public space would provide a place for kids and the larger community to gather.  One 

notes it would complement the other most popular form of development from the survey: restaurants.  

Several offer up specific ideas for using outdoor space in, near, or connecting to the downtown: 

 Trails for walking, biking, horse riding, four wheeling, snowmobiling, snowshoeing, etc. 

 Skate park 

 Ice skating rink 

 Community garden 

 Walkways, such as brick paths downtown or a walkway along the river 

 Parks, such as green space woven among businesses 

 Gazebo, benches, picnic tables 

 Outdoor stages for music and performance 

 Athletic fields 

Some have concern about converting downtown areas into public commons.  These include: 

 Public commons do not directly generate revenue. 

 Enough exist nearby already. 

 The high traffic around downtown would detract from the park atmosphere. 

 These areas may get used for using and distributing drugs and alcohol. 

While some express hesitation, over 90% either somewhat or strongly support public commons, and the 

remarks reveal widespread enthusiasm for common space to gather and enjoy the outdoors.  Several people 

answer emphatically, “PLEASE,” “A MUST,” and simply, “Yes.” 

Restaurants 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

467 5.1% 24.6% 70.4% 29.7% 95.0% 

 

Restaurants have nearly as many strongly supported responses as public commons and the highest overall sum 

of somewhat and strongly supported responses.  Almost all respondents are in favor of restaurants downtown.  

Negative comments center on concern that restaurants cannot survive in Berwick, citing those, such as Eco52, 

that already have failed downtown.  One acknowledges, however, that this may have been a matter of “too big 

too quick.” 

 



 

16 
 

Respondents wish to avoid chain and fast food restaurants.  Favored restaurants include: 

 Café 

 Deli 

 Diner 

 Sports bar 

 Family restaurant 

 Fine dining 

Vendor Markets 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

472 5.9% 25.6% 68.6% 31.5% 94.2% 

 

Survey respondents show great enthusiasm for bringing vendor markets to downtown Berwick.  They most 

frequently envision farmers’ markets; flea markets and artists’ lofts appear as other examples.  Several explain 

that vendor markets are valuable because they: 

 Support local farmers and artisans 

 Bring a community together 

 Provide Berwick crafters and farmers a venue for selling their products here, rather than going out of 

town. 

Some do have concerns about the viability of vendor markets in Berwick.  These include: 

 Traffic may be too low to provide sufficient number of consumers. 

 Markets elsewhere may out-compete Berwick markets. 

Respondents express a desire to come together as a community to support local vendors.   

Small Retail 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

473 7.6% 32.1% 60.7% 39.7% 92.8% 

 

Small retail is the preferred style of retail for downtown Berwick.  Specifically, respondents express interest in 

two types of markets: 

 Grocery 

 Hardware 

While respondents strongly desire small retail, they worry these businesses cannot survive in Berwick, 

primarily because of competition with tax-free businesses just over the border in New Hampshire. 
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Specialty Retail 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

467 10.5% 39.2% 50.5% 49.7% 89.7% 

 

Although not as popular as small retail, specialty retail has strong support from over 50% of respondents.  As 

with other forms of retail, the main concern is difficulty sustaining small business in Berwick due to 

competition with tax-free New Hampshire.  Another objection is that Somersworth already provides many 

specialty shops, such as antique shops, and more in Berwick would be redundant.  On the other hand, 

respondents feel that specialty retail fits with the goal of keeping a small town feel. 

Marina on Salmon Falls River 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

467 20.1% 30.0% 49.9% 50.1% 79.9% 

 

Almost 80% of respondents either somewhat or strongly support, and nearly 50% strongly support, a marina 

on the river.  Despite these high percentages, most comments express concern over the practicality of this 

proposition.  For instance: 

 Recreation on the river would be too dangerous due to steep ridges and the dam. 

 The river is too polluted to use. 

 Motorboats should not be encouraged; allow carry-in access only. 

They also ask questions, such as: 

 Is there a clear stretch upstream of the dam long enough for boating? 

 Would this just turn into a place for people to use drugs and alcohol? 

 Where would the marina be located? 

Other respondents point out having a marina would make the downtown more attractive and utilize the 

“riverfront advantage.”  Several say this feature would be nice to have.  The contradiction between the 

support not only for a marina, but in Question #7 for town acquisition of riverfront land, suggests that Berwick 

residents are intrigued by the opportunity to actively enjoy the river, but presently uncomfortable with 

perceived dangers and uncertainties. 

Wellness Center 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

471 15.5% 38.9% 46.3% 54.4% 85.2% 
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A strong percentage, over 85%, either somewhat or strongly supports a wellness center in downtown Berwick.  

The comments point to two main types of wellness facilities of greatest interest: 

 YMCA or youth center 

 Yoga/pilates studio 

Repeatedly, respondents express the need for safe, healthy outlets for children and envision a YMCA-type 

center as a way to provide this resource.  Other ideas include: gym, skate park, indoor soccer arena, and a 

ballet studio. 

Some specify they do not want a sports complex or that this type of facility belongs outside the village.  A yoga 

or other small studio is acceptable, but a large gym less favorable.   

For those hesitating to support a wellness center downtown, main objections include: 

 A gym in Berwick would find it difficult to compete with the Works in Somersworth. 

 Fitness classes are already offered through adult education. 

 There are plenty of other options in the area already. 

Respondents would be most supportive of a small, family/kid-centered wellness facility downtown, as opposed 

to a large gym or other complex. 

Light Industrial Manufacturing 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

468 18.4% 38.2% 44.2% 56.6% 82.4% 

 

Over 82% of respondents somewhat or strongly support light industrial manufacturing in Berwick.  

Respondents acknowledge this could be an important source of jobs and a way to enhance the tax base.  

However, support varies based on the type of manufacturing and the location of the facilities.  For most types 

of manufacturing, the general consensus is that it belongs outside the village, on Route 9 or Route 4.  By far, 

the most interest in light manufacturing in the downtown center is for a micro-brewery.  

Cultural Center 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

468 19.2% 38.7% 42.1% 57.9% 80.8% 

 

Comments regarding a cultural center range from “not needed” and “would not draw a lot of people” to “great 

memory builder” and “very badly needed.”  A couple suggest we put more attention into using existing 

buildings, like the schools, the library, or the Town Hall stage for more public cultural activities.  No one 

mentions Hackmatack, suggesting this may be another underutilized resource in Berwick and that more could 

be done to highlight what Berwick has to offer today. 
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Offices 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

465 15.7% 47.1% 37.6% 62.8% 84.7% 

 

Although less than 40% strongly support office space downtown, almost 85% either somewhat or strongly 

support it.  Several do not see the need for more offices.  They feel the insurance office and the York Hospital 

Walk-in Care are sufficient.  Others would like to see a dentist/doctor office downtown; this is the type of 

office requested most frequently. 

Educational Campus 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

462 22.3% 42.0% 35.7% 64.3% 77.7% 

 

About 78% of respondents either somewhat or strongly support an educational campus in downtown Berwick.  

The comments are split between enthusiastic support (“super idea!” and “most welcome”) and the feeling that 

this service is already covered by local adult education classes.  Some specify they prefer an educational 

campus exist outside the village center. 

Technology Park 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

464 23.9% 43.1% 33.4% 67.0% 76.5% 

 

About 77% of respondents either somewhat or strongly support having a technology park in Berwick.  Several 

recognize the potential for bringing jobs and helping with taxes.  However, similar to light industrial 

manufacturing, a common qualifier is that this development be clean and occur outside the village center.   

Entertainment Venues 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

461 36.4% 41.0% 22.8% 77.4% 63.8% 

 

Based on the statistics, most respondents do not regard most entertainment venues as a favorable use of the 

space downtown.  Some suspect Berwick does not have enough traffic to support this type of development.  

Others simply do not think it is necessary.   
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However, for those who are interested in more entertainment venues downtown, several suggestions are put 

forth: 

 Movie theater 

 Bowling alley 

 Family fun center 

 Mini golf 

 Shooting range 

 Bingo hall 

 Poker room 

 Arcade (one in favor, but most against – see below) 

One type of entertainment is strongly opposed: an arcade.  Although one person suggests having one, six 

others declaratively protest “no arcade.”  One requests entertainment venues be small,  another that they be 

outside the village.  The impression from comments is that respondents perceive this category to be too big 

and commercial for the small town feel they hope to preserve in downtown Berwick. 

Residential Space 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

457 40.5% 39.4% 20.1% 79.9% 59.5% 

 

Comment after comment cautions against more residential space in downtown Berwick, particularly section 

8/low income.  Objections include: 

 Berwick already has enough residential property and apartments. 

 Berwick needs more business, not more housing. 

 Residential buildings are unattractive. 

 The school system cannot support more residents. 

A few people allow that some residential could be acceptable as long it is “low profile,” “well maintained,” and 

“nice looking.”  Respondents prefer that residential space downtown be targeted to specific groups, ideally 

seniors.  Several people ask for elderly housing. 

Large Retail 

Total # of 
Responses 

Not at all Somewhat Strongly 
Not at all 

+  
Somewhat 

Somewhat 
+ 

Strongly 

462 68.0% 20.8% 11.3% 88.8% 32.1% 

 

Of all types of development, Berwick residents are most opposed to large retail.  Many respondents contend 

these options already exist in abundance in surrounding towns, particularly in tax-free New Hampshire.  For 

those who are open to the idea, a grocery store or Trader Joe’s is suggested, and locating the store outside 

downtown is the preference. 
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Question #7 

Would you support the town purchasing riverfront land for public access to the water? 

Yes No Total # of Responses 

74.5% 25.7% 444 

 

Almost exactly three quarters of respondents support the town purchase of land for river access.  This is a 

strong statement of support.  Although the survey did not accompany this question with a comment box, a few 

people wrote comments on the side.  These represent a range of opinions.  All are listed below: 

“Boat ramp.” 

“Maybe.” 

“Absolutely. We have a great resource we haven't utilized since the 1700's.” 

“Only if taxes don't go up higher.” 

“WHY? We have important needs - take care of town property we now own first.” 
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Question #8 

What do you see as Berwick’s greatest strength or most valuable resource? 

Several themes arise from the 326 responses to this question.  Respondents primarily view Berwick’s people 

and land as its greatest assets.  The following table presents the most popular answers; similar words are 

grouped together. 

Strength/Resource 
Total # of 

Responses* 
Based on responses containing one of these keywords 
(# responses with each word in parentheses) 

People 73 people (46), residents (13), family (10), (5), youth (5), senior (1) 

Land/Open Space 54 land (33, excludes farmland), rural (17), open space (5), natural beauty (2) 

River/Waterfront 49 river (44), water (5) 

Small Town Feel 47 small town (31), small (8), country (7), low population (2) 

Location (eg. near 
beaches, mountains, 
lakes, cities) 

45 location (33), near (5), close to (12) 

Schools 23 school 

Potential 18 potential (10), opportunity (9) 

Agriculture 11 agriculture (10), farm (10)  

* The total number of responses may be less than the sum of the number of each relevant word because some answers 
contain multiple words relating to the same theme, and these are only counted once. 
 

The most frequent response highlights members of Berwick’s community (people, residents, etc.) as its most 

valuable resource.  This alongside previous questions indicating a lack of community suggests Berwick is 

missing an opportunity to capitalize on its strengths.  Bringing people together is a recurring hope expressed 

throughout the survey. 

Other top responses reflect an appreciation for Berwick’s natural resources.  The town’s rural nature, its river, 

and its agriculture are high on the list.  Combining land/open space with agriculture would make the total 

number of responses only eight fewer than for the top category: people.  The number of respondents selecting 

the river as Berwick’s greatest resource rivals the number noting open land.   

In keeping with the preference for a town with an open/natural landscape, the next most common response 

focuses on the town being and feeling small or “country.”  For this table, “small town feel” refers to actual or 

perceived population size, compared to “land” being the amount of land in a natural state.  However, the two 

are linked.  With land, river, small town feel, and agriculture as four of the top eight responses, the overriding 

theme is one of cherishing Berwick’s natural environment and the people’s connection to it. 

Location is another very popular answer.  Respondents are grateful to have access to other outdoor New 

England treasures, like beaches and mountains, as well as larger towns and cities offering amenities and 

activities not available in town. 

Many respondents also the school system as a strong point. 

Finally, with a few more responses than agriculture, the other recurring words are potential and opportunity.  

These are sometimes brought up in concert with other strengths.  For example, Berwick’s location is an 

advantage that can yield opportunity.  Another suggests being on the state line presents an opportunity to 
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team up with Somersworth and create a unique downtown charm.  In most cases, respondents see Berwick’s 

potential rising out of the removal and replacement of Prime Tanning.   

Respondents are excited by the potential: 

 For a “scenic New England town center” 

 “To redefine Berwick as an historical and cultural center” 

 For a “village center with rural outlying areas” 

 For a “thriving downtown with a gorgeous waterfront” 

 To “really turn around its downtown to anything it wants” 

 “For more community” 

 “To develop sustainability for the future generations” 

 “For something BIG to happen in our economy” 
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Question #9 

What one action or change would be most significant toward creating a sustainable and vibrant village 

center that attracts locals and visitors alike? 

Out of 353 responses, 153 answers contain the words “prime,” tanning,” or “tannery” and are overwhelming 

focused on the removal of the old buildings and cleaning up of Prime Tanning property.  In its place, or in 

addition, two themes for how to rebuild downtown stand out.  Respondents would like to see: 

 More business, including: 

o Small shops 

o Restaurants 

o Farmers’ markets 

o Some light industry or manufacturing 

 Green space and places to walk/bike, including: 

o Parks 

o Trails 

o Walk/bike paths 

o River access 

Other frequent responses include: 

 Clean up the downtown 

 Improve traffic flow, roads, and parking 

 Provide more family-centered activities 

A few others express the importance for Berwick to identify and focus on what makes Berwick unique and 

special.  Question nine responses are consistent with the priorities arising from the survey as a whole. 
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Question #10 

What kind of community do you foresee ‘passing on’ to future generations? 

300 respondents commented on the kind of community they would like to pass on to future generations.  The 

following table presents the most popular answers; similar words are grouped together. 

A community that 
is/has 

Total # of 
Responses 

Based on responses containing one of these keywords 
(each word’s # responses, excluding related words, in parentheses) 

Business Opportunity 62 business (42), shop (11), job (9), employment (5) 

Small Town Feel 58 small town/business (39), local/locally (15), quaint (6), quiet (5) 

Friendly/Caring 47 friendly (20), close/tight knit (12), care/caring (10), together (7), kind (2) 

Family/Youth Oriented 46 family (24), children/kids (19), youth/young (8) 

Pride/Identity 37 proud/pride (21), culture (10), values (7), identity (3) 

Affordable 34 afford(able) (14), (low) taxes (20) 

Rural/Agricultural/ 
Connected to Nature 

33 
green (6), nature/natural (5), rural (9), farm/agriculture (6), open space (4),  
river (4), environment (3), land (1) 

Clean 26 clean (14), attractive (7), beautiful (7) 

Active 25 active (15), walk (7), bike (3), outdoor (3), hike (1) 

Safe 24 safe (22), low/no crime (4) 

Good/Better Schools 12 school (8), educate (4) 

* The total number of responses may be less than the sum of the number of each relevant word because some answers 
contain multiple words relating to the same theme, and these are only counted once. 
 

Topping the list of hopes for the future Berwick residents is more business opportunity in town.  At the same 

time, respondents strongly desire staying a “small town.”  Not only do respondents wish to keep the town a 

quaint village, they look forward to the kind of small town where people are friendly and caring, community 

feels connected, and family and children are the priority.   

 

Respondents not only want a quaint downtown with plenty of small business, they would like the whole of 

Berwick to remain rural.  They place importance on preserving open space and farmland, enjoying the river, 

and conserving natural resources.  They would also like to see the town’s citizens active, outside enjoying a 

natural setting, and taking advantage of walking and biking paths. 

 

Respondents care about a downtown that is clean and safe.  This is the kind of place future generations will 

want to frequent and where families and children will feel free to explore. 

 

A key concern for the future is affordability.  Respondents express the need for the town to be affordable and 

taxes to be reasonable. 

 

Beyond economy, physical environment, community connection, and practical needs, many respondents 

express a more intangible hope.  Their wish for future generations is to live in a town founded on strong 

values, one with a clear identity and cultural character.  They long for Berwick residents to feel pride in their 

town and community. 
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Comparing this question about the future with question 8 about current strengths reveals which 

characteristics respondents feel Berwick has now and should maintain or cultivate further.  These appear 

frequently in comments under both questions: 

 

 Small town feel 

 Good people 

 Rural landscape 

 Quality education 

 

In contrast, several characteristics appear as hopes for the future, but are not considered current strengths:  

These are areas in which respondents feel Berwick needs to improve: 

 

 Business/employment opportunities 

 Town pride 

 Affordability 

 Cleanliness/attractiveness of downtown 

 Active lifestyle 

 Safety 
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Question #11 

Please complete this welcome sign with the town motto that would make you most proud. 

258 offer suggestions for a welcome sign to the town of Berwick.  These include: 

Welcome to Berwick 

Where everyone's your neighbor 

Welcome home 

A small town with a Big Future 

Village along the Salmon Falls 

In season in all seasons 

Gateway to Maine 

You'll want to stay here 

Welcome to historical Berwick, settled in (1631) 

Maine's healthiest, happiest town 

Good food, Good fun, Good folks 

A Truly "Green" Community! 

Home of the Knights 

A step ahead 

A small family community 

Where Community Decides 

Where People Come First! 

A step into the way life should be 

A small town, a big community 

Where people care! 

A healthy place to grow and live 

Where the community welcomes you as a friend 

A village community 

A town that welcomes business 

AT ITS PRIME 

Unity, Strength, Opportunity 

York County's riverfront village. 

Center of Learning, Creativity and Vision  
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Other Comments 

In addition to the above generalizations, some respondents make unique suggestions or take time to write a 

detailed description of their ideal downtown.  Here are some of these comments from throughout the survey: 

“Downtown Berwick needs to grow and expand. It is very boring and people run to get through it, they don't stop and stay. Everyone says go to Dover. Well, I want 

everyone to say, oh - you've got to go to Berwick! Great artists, farmers' markets, mini mall, parks & trails, etc! Boating, movies, bowling, pool for summer, etc. Ice & 

roller skate rinks. Town office building looks nice, surrounded by rundown factories and other eyesores that could be used as mini stores for artists, pottery, flea 

markets, senior center, clubs for kids, farmers' market, etc!!!” 

“Have a community representative at NHS to arrange increased use of auditorium for public Could have outdoor amphitheater Other - family center for 

recreation, babysitting, pool, children's museum, wellness ctr.” 

“Would like the downtown to be an interactive, creative place. Beyond static storefronts, offices, or open lawn, let's include centers for the arts, yoga/aerobic 

studios, craft fairs and food markets (possibly a year-round marketplace), live music, pedestrian-friendly streets, community-run gardens, WIFI cafes. Let's bring 

business to Berwick's downtown, but let's also create a center for community that prompts engagement, collaboration, creativity, and wellness among all age 

groups. We should also incorporate "green" (environmentally-friendly) design into renovations and new construction. We have an opportunity to make Berwick a 

model for smart growth.” 

“A small micro-brewery with a cafe attached! Over 55 housing/condos. Riverside walkways with gazebo. Something connected to york hospital- similar to the 

works. Our town hall stage is underutilized.” 

“Think if we could model the downtown business plan after downtown South Berwick it could be very cool! But unlike them we could have a green lawn park in the 

middle of all the small businesses! The greens could hold concerts, have Farmer's markets and events like a Festival of some sort! That would be fun!” 

“Outlet store like kittery to attract business. 50s style diner, bar, deli, cafe, small grocery- maybe KTP outlet store. Micro brewery near the river would be 

attractive! Already too many homes and apts in area. Would the river be worthy of a "marina"? A walkway would be nice! Vendor markets would be great for the 

community feeling. Retro movie theatre! Create a small outlet store mall to bring revenue to the town.” 

“I envision stores/businesses around a common area. I would love to see something similar to the LL Bean set up across the street from the store. There are 

various stores with a tar or brick walkway in the center. There are benches around (and possibly picnic tables). I think, if we get the right kind of businesses that 

can do well in Berwick/Maine, we could get a lot of business there. It would be inviting to stay and shop! A wellness center (Curves, etc), a small movie theater, etc, 

could help keep people coming. A farmers market and street fairs could be held there in the summer. I do not want to see apartments or houses! We need 

businesses. A large facility would be okay, but not as nice.” 

“Music brings people together and transcends differences it has been bringing people together for hundreds of thousands of years. wellness center, forming 

sanctuary for healing intellectual cafe you must do something different if you expect different results the same level of thinking cannot solve what created the 

problems in the first place.” 

“I think a grocery or co-op would be great to have in town to bring healthier options than are available in the convenience stores. A microbrewery/brewpub or 

restaurant would make a great gathering place for the community and keep money in the town. I think that many of the suggested activities could possibly be 

combined in one multi-purpose space, such as vendor markets, cultural and entertainment events, wellness programs. Perhaps in conjunction with this could be 
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multiple small permanent specialty retail and office spaces that could use the common space as well as help to organize/manage events. I would love to be able to 

do more activities and shop more in Berwick instead of South Berwick, Dover, Somersworth and Portsmouth - and maybe even WORK in Berwick instead of 

commuting to Portsmouth. I think smart development can make this happen!” 

“We love the idea of a micro brewery with an attached restaurant! This is by far the best idea. This would provide a unique interest that would attract other 

businesses downtown. Some kind of park/walking space would also be great! Perhaps an outdoor performance space could be incorporated into the park for 

daytime musical and theatrical performances.” 

“Galleries, art, cultural and a strong investment in sustainability and environment would mean a lot to me and my family, also, I would STRONGLY support a way to 

bring the agriculture to a downtown market, I would much rather purchase my food, and products from local producers rather than support big box stores. a farm-

to-table movement as well as local hand crafts and goods would be so important to keep a sense of community and move forward into a solid future in this town.” 

“As a mother I would support a community center that had a rich recreational, wellness and community programs and activities (including a playground). I would 

support weekend farmers markets and venues for local Maine businesses, etc. Whatever is developed, there should be strong considerations for security 

regarding vandalism and late night hangouts. As a tax payer and someone involved in community and economic development, I would support anything (business, 

manufacturing, educational center) that would bring revenue and JOBS to Berwick, but has been very carefully thought out, considering the tax free shopping 

over the border. Please, no more residential spaces- we need life in this community and frankly I am tired of feeling like I belong more to the City of Dover and 

Portsmouth then to the Town of Berwick when I take my kids places. I want them to feel tied to their community. I ask that whatever the final ideas are that you do 

some extensive surveying and research to determine support. It would be terrible to build something and have it go out of business or poorly attended in a year and 

please no more antique or second hand stores... we have enough of those in Somersworth.” 

“Like to see Memorial to prime workers who died in Prime i.e. Ralph Skinny Butler Killed in Prime Tanning Sept, 1956.” 

“The location of the former Prime Tanning is ideal to build a great walking downtown with shops and eateries. A place to take a stroll down to the river after a nice 

meal and a day of artisanal shopping. Currently Dover, NH fills that niche for many of our residents. We could do the same in Berwick, and keep locals at local 

businesses.” 

“First and foremost Berwick needs nice parks and walking/biking trails. It also needs a main street or several blocks with unique shops and businesses (locally 

owned bakeries, cafes, sandwich shops, and restaurants; a GREAT pizza place (Gorham House of Pizza for inspiration) local bars/breweries, small grocers that 

carry local products, open-air/farmers markets, etc) to improve the overall quality of the town while still maintaining its small town feel. Capitalize on Maine's unique 

seasons with outdoor festivals/carnivals/contests for every season. Also, instead of calling it the town of Berwick, rename it to something like Berwick village, 

hamlet, Community of Berwick/Berwick Community, etc.” 

 “Also like to see the public library open more evenings so more children with two working parents could access it. In order to promote a sense of connectedness, 

people need spaces (indoor and outdoor) to gather together at all age and interest levels. Adolescents especially need this to stay on the right track and have 

something to do in the summer and winter months.” 

 “What about development of Our Lady of Angels church as part of Berwick downtown?” 
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“The Route 4 corridor is often ignored as part of Berwick because it is so small between North Berwick and South Berwick. We need to encourage that area of 

business development, as well as redesign our downtown to encourage business.” 

“More community activities, our youth need to help more, similar to So. Berwick. We as a community need to help those in need of assistance, for example paint a 

house for elderly. “ 

“Look at Portsmouth cultural plan - in the 1950's, it was beer houses and brothels, a tough place- now it is a cultural , sophisticated Hub- we could brand ourselves 

the same way.” 

“A beautiful green common area surrounded by local small businesses! A place to walk and spend money! A restaurant that is NOT pizza subs or chinese! A coffee 

shop with espresso! The center a place to hold concerts. farmer's markets, art walks and festivals! Culture! We need culture! I would also like to pass on something 

that the people can latch onto for identity. South Berwick has the Strawberry Festival and now they have a Lantern Festival. Without copying them we need 

something that is our own! A chance to have something that we are the best at!” 

 “I, as a 17 year old, look to see a community that isn't afraid to be better than others. With implementation of small businesses, following Adam Smith economics, 

and creating a new "Berwick-Style" attitude for our community. This is what I would love to see Berwick become: Something new. Something different. Something 

powerful. But most of all, something important.”  
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Age Group Comparisons 

The following provides a brief overview of how responses differ by age group.  Please note results are 

presented as percentages, but some age groups consist of more respondents than others.  For instance, only 

eleven people under 20, but 145 people over 60, answered question five.  To simplify the comparison into a 

single chart for each question, this section only displays responses in the “strongly” category. 

Q5: How much do you feel Berwick needs improvement in the following characteristics? 

Characteristic 
Percentage Answering “Strongly” 

<20 21-30 31-40 41-50 51-60 >60 
Sense of community 50.0% 59.4% 54.8% 47.1% 43.3% 55.8% 
Appearance of downtown 63.6% 84.4% 84.5% 84.7% 74.2% 83.0% 
Historic preservation 40.0% 37.5% 29.3% 35.7% 33.7% 45.6% 
Cultural character 45.5% 43.8% 39.8% 45.2% 33.3% 44.3% 
Downtown as a business center 54.5% 59.4% 67.1% 70.2% 60.4% 57.9% 
Recreational opportunities 63.6% 75.0% 67.9% 61.6% 40.9% 43.9% 
Environmental sustainability 54.5% 50.0% 52.4% 45.3% 37.0% 66.2% 
Public access to Salmon Falls River 54.5% 43.8% 41.7% 41.4% 53.3% 53.2% 
Affordability 36.4% 18.8% 41.5% 42.4% 57.1% 56.6% 

Total # of Responses 11 32 84 87 93 145 
 
Some patterns stand out among the age groups when rating characteristics needing improvement in Berwick: 

 All ages agree appearance of downtown is in greatest need of improvement. 

 Recreational opportunities are most important to younger respondents. 

 Business is important to all, especially those 31-50 years old. 

 Environmental sustainability receives the lowest percentage of “strongly” responses by the 51-60 year-

old age group, but the highest percentage by respondents over 60. 

 From the 21-30 year-old age group and older, affordability has increasingly higher percentages of 

“strongly” responses. 

 Sense of community, public access to Salmon Falls River, cultural character, and historical preservation 

all have relatively narrow and moderate ranges of “strongly” responses, from about 30-60% among all 

age groups. 
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Q6: At what level would you support these types of development in the village center? 

Characteristic 
Percentage Answering “Strongly” 

<20 21-30 31-40 41-50 51-60 >60 
Large Retail 0.0% 3.1% 9.5% 11.6% 11.6% 15.7% 
Small Retail 36.4% 71.9% 62.4% 66.7% 67.4% 56.4% 
Specialty Retail 36.4% 62.5% 56.5% 62.4% 50.0% 40.0% 
Restaurants 45.5% 84.8% 79.8% 79.1% 63.2% 63.2% 
Light Industrial Manufacturing 18.2% 34.4% 41.2% 45.9% 47.7% 46.4% 
Technology Parks 9.1% 9.4% 25.9% 37.6% 44.3% 36.3% 
Offices 0.0% 18.8% 28.2% 34.5% 42.7% 48.9% 
Residential Space 10.0% 32.3% 14.3% 21.7% 10.5% 20.9% 
Public Commons 81.8% 90.6% 80.2% 69.8% 59.6% 67.4% 
Marina on Salmon Falls River 72.7% 65.6% 48.2% 47.6% 44.8% 48.9% 
Vendor Markets 63.6% 84.4% 76.5% 72.4% 65.6% 59.7% 
Cultural Center 54.5% 50.0% 50.6% 48.2% 38.6% 32.1% 
Wellness Center 45.5% 53.1% 66.3% 55.8% 36.0% 34.0% 
Entertainment Venues 36.4% 51.6% 15.3% 25.9% 18.0% 18.3% 
Educational Campus 18.2% 21.9% 31.0% 42.9% 33.7% 39.7% 

Total # of Responses 11 33 86 87 90 144 
 
Some patterns stand out among the age groups when rating development options for Berwick’s downtown: 

 Large retail receives low marks by all, but especially the younger age groups. 

 Respondents 21-30 years old are most enthusiastic about small retail; this group and the 41-50 year-

old group most support specialty retail. 

 Restaurants are popular with all age groups, particularly respondents 21-50 years old and most 

strongly by 21-30 year olds. 

 Light industrial manufacturing is most supported by respondents over 30 years old. 

 Technology parks and offices demonstrate the greatest increase in support with the age of the 

respondent.  Respondents under 30 show little support for these developments, while older 

respondents show moderate support. 

 Few from any age group offer strong support for residential space, but the percentage is distinctly 

highest for the 21-30 year-old group. 

 Public commons and a marina on Salmon Falls River are each noticeably more popular among younger 

age groups.  “Strongly” responses for public commons are much higher for those under 40 years old 

than those over 40 years old.  For the marina, strong support falls past 30 years old. 

 Vendor markets receive strong support among all age groups, particularly those less than 50 years old 

and most strongly among 21-30 year olds. 

 Cultural center is decreasingly popular with increasing age. 

 Wellness center is most important to respondents younger than 50 years old. 

 Entertainment shows the sharpest drop in support with increasing age; about 50% of 21-30 year olds 

offer strong support, but only 15-25% over 30 would strongly support entertainment venues. 

 Educational campus is of least interest to respondents less than 30 years old and consistently receives 

about a moderate 30-40% in strong support from those over 30 years old. 
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Q7: Would you support the town purchasing riverfront land for public access to the water? 

Response All Ages 

Age Group (years old) 

<20 21-30 31-40 41-50 51-60 >60 
Yes 74.5% 80.0% 89.7% 81.0% 77.6% 64.3% 72.5% 
No 24.7% 20.0% 10.3% 19.0% 22.4% 35.7% 27.5% 

Total # Responses 444 10 29 79 85 84 131 
 

Percentage of Respondents Supporting Town Purchase of  
Riverfront Land for Public Access to the Water 

 

Riverfront access receives strong support from any individual age group.  Younger respondents are most 
enthusiastic about public access to the river, with over 80% of each age group under 40 years old expressing 
support.  Over 70% of the 41-50 and >60 year old agree.  The least support comes from the 51-60 year-old 
group, but even among these respondents, the overwhelming majority, 64%, supports this goal. 
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Berwick: Who are we? 
Results from the 2013 Berwick Downtown Vision Committee’s Community Survey 

The Berwick Downtown Vision Committee surveyed the town of Berwick about the downtown we 

would like to have.  The responses are helping us describe a vision for the future downtown Berwick.  

The survey is also teaching us about who we are as a community.   

Here is a snapshot of what we’ve learned. 

 

  Berwick longs for: 

 Safe, healthy outlets for kids 
(YMCA, outdoor activities) 

 Places for all ages to gather and connect 
(community center, town park, festivals)  

 Ways to support local vendors 

 An attractive downtown 

 Lower taxes and more local jobs 

 “A place to go” in Berwick 

Berwick sees its greatest strengths as its: 

  #1 People 

  #2 Rural landscape 

  #3 Salmon Falls River 

  #4 Small town feel 

  #5 Location (access to beaches, mountains, cities) 

Berwick does not want: 

 Prime Tanning as it is 

 An arcade 

 Big box stores, chain restaurants 

 More residential 

 Motorboats on the river 

 More antique shops (enough in NH) 

 Pollution 

 Industrial facilities, technology parks, 
or large sports complexes downtown 
(may be ok outside village center) 

Berwick would welcome downtown: 

 Cafés and family or fine dining restaurants 

 Small retail shops, like grocery or hardware 

 Markets for local farmers, crafters, artisans 

 Parks and trails 

 Kayaking on the river 

 Micro-brewery 

 Elderly housing 

 Yoga studio 

 Skate park 

 Ice skating rink 

 Dentist or doctor offices 

  

Berwick has concerns: 

 How can retail survive next to tax-free NH? 

 Is the river safe, clean? 

 Will more business mean more traffic congestion? 

 How can we get tax relief? 

 How can we balance a desire for green space with 
a need for business and revenue? 

Berwick looks forward to a downtown that reflects the small town, 
rural character of Berwick, creates a central place for families and community 
to come together, and provides an outlet for local talent, skill, and agriculture. 

Berwick’s current focus is less on: 

History and Culture 

And more on: 

Children, Family, Community,  

Health, Environment, and Economy 

Berwick recognizes its challenge to: 

Create a downtown environment based its 
own unique character and strengths.   
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Appendix II 

Printed Survey 

(Mailed) 
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Appendix III 

Online Survey 

(Survey Monkey)
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